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" Kalyanaram Gurumurthy ; John D. Little, An Empirical Analysis of Latitude of Price Acceptance
in Consumer Package Goods, Journal of Consumer Research, Vol 21, N° 03, 1994.

™ Sivakumar. K; Raj. S. P, Quality Tier Competition: How Price Change Influences Brand Choice
and Category Choice, Journal of Marketing, Vol 61 (3), 1997, p-p: 71-85.

2 Markus Blut et al, Op.cit, p: 727.

’ Liudmila Bagdoniené; Rasa Jakstaité, Customer Loyalty Programmes: Purpose, Means And
Development, Organizacijy vadyba: sisteminiai tyrimai, N° 37, 2006, p: 22.
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" Valentina Stan et al, Customer Loyalty Development: The Role Of Switching Costs, The Journal of
Applied Business Research , Vol 29, N° 5, September/October 2013, p: 1545.
“* Burnham Thomas et al, Consumer Switching Costs: A Typology, Antecedents, and Consequences,
Journal of the Academy of Marketing Science, Vol 31 (2), 2003.
° Bansal Harvir; Shirley Taylor, Investigating Interactive Effects in the Theory of Planned Behavior
in a Service-Provider Switching Context, Psychology & Marketing, Vol 19 (5), 2002.
 Rosemond Boohene; Gloria.Q. Agyapong, Analysis of the Antecedents of Customer Loyalty of
Telecommunication Industry in Ghana: The Case of Vodafone, International Business Research,
Vol 4, N°01, January 2011, p: 231.
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International Journal Of Economic And Business Review, Vol 04, Issue 05, May 2016, p: 139
% Abdullah Awad Alhaddad, The Effect Of Brand Image And Brand Loyalty On Brand Equity,
International Journal of Business and Management Invention , Vol 03, Issue 5, May 2014, p: 29.
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" Bambang Sukma Wijaya , Dimensions of Brand Image: A Conceptual Review from the Perspective
of Brand Communication, European Journal of Business and Management ,Vol 5, N°31, 2013, p: 56.
’Fransisca Andreani Et Al, The Impact Of Brand Image, Customer Loyalty With CuStomer
Satisfaction As A Mediator In Mcdonald’s, Jurnal Manajemen Dan Kewirausahaan, Vol 14, N° 1,
2012, p: 63.
7 Ibid, p: 64.
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* Rosemond Boohene; Gloria.Q. Agyapong, op.cit, p: 232.
> Idem.
% Bagram & Khan, Op.cit, p: 03.
7 Abdullah Alhaddad, Op.cit, p: 29.
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relationship marketing and customer satisfaction, International Journal of Bank Marketing, Vol 23,
N° 7, 2005.

? Hau Le Nguyen; Liem Viet Ngo, Relationship marketing in Vietnam: an empirical study, Asia
Pacific Journal of Marketing and Logistics, Vol 24, N°2, 2012.

3 Cathal M. Brugha, Trust and Commitment in Relationship Marketing: The Perspective from
Decision Science, A paper presented at the 15™ confrence on Interactions, Relationships And
Networks: Towards The New Millennium, Dtublin, Ireland, 1999.
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